
WINTER COLLECTION WEB DESIGN
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SLOGAN

 

“Redesign Yourself This Winter
 With Armani Exchange”
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WHO IS ARMANI EXCHANGE

A|X Armani Exchange is a brand within the international Italian fashion house 
ARMANI founded by fashion designer Giorgio Armani

The retail branch was established in 1991 and Inspired by street-chic culture
and dance music.

It is considered the most accessible Armani brand with products are available 
exclusively in 264 stores in 31 countries

The majority of the concepts behind the designs are derived from lifestyle.

They launched A|X Life, a media channel for customers that provides them 
with an insight into their current music, trends, and video shoots.

A large majority of revenue is generated through their online store
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S.W.O.T ANALYSIS

Strengths Weaknesses
They launched A|X Life, a media channel 
for customers that provides them with an 
insight into their current music, trends, 
and video shoots.

A large majority of revenue is generated through 
their online store

They have established a strong following 
through social media

Integrated applications via media channel

Up to date on web trends

Media channel design feels disconnected

Target demographic is less affluent and product
is still somewhat expensive

Not enough CTA’s on home page
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S.W.O.T ANALYSIS

Opportunities Threats
All fashion retail stores are competitive

Competitive with site design as well as usability

Target demographic is the “me” generation. In 
other words they want things to happen fast. 
There is not much room error in terms of 
UX and them being able to navigate to certain 
sections seamlessly.

Create engaging mobile email/reminders 
through current mobile application

Corralate more sale campaigns via online 
since the demographic is less affluent.

Winter + Staying Inside + Internet = Major 
opprotunity to generate revenue online 

Make sure website is responsive, and home 
page is designed according to current sales 
and other important CTAs
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MISSION

 

Redesign A|X around strongest points of sale 
and current winter print campaign. Leverage
more CTAs on homepage and in navigation.
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DEMOGRAPHICS
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DEMOGRAPHICS
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DEMOGRAPHICS
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CONCEPT

 

Reign On Your Freedom 
This Winter
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MOOD BOARD
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INFORMATION ARCHITECTURE 

 

Information Architecture
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INFORMATION ARCHITECTURE

 

This site will:

1. Create more awareness to current sales and campaigns 
as well as establish a mood for current campaign

2. Provide a different Mobile Experience

2. Leverage more social media integration within site
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IA : AUDIENCE JOURNEY 01 - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONAL - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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PERSONA - THE FREQUENT 
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IA : AUDIENCE JOURNEY 02 : THE NEW
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PERSONA - THE NEW 
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PERSONA - THE NEW 
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PERSONA - THE NEW 


